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Jet Set Group is specialized in optical frames 
and sunglasses design and distribution.
It is the official licensee of well-known 
brands as Borbonese, John Richmond, La 
Martina and Genny for Eyewear collections.

It is based and constantly updated on new 
technology and fashion industry trends. 
The company manages the whole product 
cycle, combining aesthetic components and 
production constraints: from design to pro-
duct prototyping, models selection and pro-
duction.

It operates both on the Italian market throu-
gh its own sales network and on the interna-
tional market through an exclusive distribu-
tion system.

The company boasts a highly qualified staff 
with proven experience to meet market 
requirements. Its philosophy is to offer the 
customer the best in terms of know-how, 
professionalism and customer service.
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The Borbonese collection has 
high quality materials as photo-
chromic lenses, ceramic fins and 
titanium. Leather processing and 
special acetates are used to 
recreate Borbonese iconic sym-
bols as partridge’s eye texture or 
screw.

WHEN A NAME IS SYNONYMOUS
WITH BEHAVIOR
Borbonese woman is determined, strong, independent and 
never over the line. She is not afraid of prejudice and that's 
where the sunglasses and optical frames collection took his 
inspiration.
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JOHN RICHMOND EYEWEAR
The John Richmond eyewear collection offers a perfect 
mix between the legendary creativity of the brand and 
the manufacturing skills of Jet Set Group company, 
through new stylish shapes for female and male faces.
Sunglasses and optical frames with a timeless and classic 
essence, reinterpreted with originality and modernity.
Sturdy styles in acetate and metal, trendy and comfor-
table at the same time.

John Richmond, a historic brand that became famous 
in the world for its collections with a rock soul, resu-
mes the interrupted path and outlines a new plan of 
stylistic development and international expansion.
Rock, glamorous, iconic, evocative and immediately 
available.
It marks a return and heralds a Future.
In its collections, rock is felt in creative elaboration 
which, as in music, disorients the pre-established cer-
tainties, while evoking the extremely contemporary 
glamour of a new street-style.
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La Martina is a family-run company focused on the production of technical equip-
ment for the polo game and of a collection of clothing and accessories whose style 
inspiration comes from this world. Based on the same values of the sport of kings, 
it shares the ethical pillars: respect for the rules and the opponent, sense of honor 
and, above all, integrity.

STORES ALL OVER THE WORLD
La Martina starting from Buenos Aires has expan-
ded worldwide: stores are now in London, Milan, 
Singapore, Dubai, Bangkok and Johannesburg. The 
brand's philosophy is simple: just enter a store La 
Martina anywhere in the world to enter the heart 
of the polo. It is a community, a lifestyle, a sport 
and a choice of style.

COLLECTION
La Martina eyewear collection perfectly integrates 
with the sport-fashion style of the brand.
It is mainly aimed at the man who embraces the spirit 
of the brand and shares its characteristics, and at a 
woman who loves unisex and elegant style.
Technical materials and clean shapes but also color and 
British accents, always with an international appeal.
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Genny eyewear collections are based on 
the refinement of details.
The attention focused on components 
catches the attention to shapes with a 
strong and modern character; pastel 
colors, combined with abundant refine-
ment, dress the models with elegance, 
for ever more fascinating looks.

CHARM OF A DISCRETE
AND NEVER EXCENTRIC LUXURY
Genny eyewear represents a further step 
of the creative and stylistic course, rein-
forcing the brand identity and its heritage. 
Sunglasses and optical models are cha-
racterized by a strong stylistic content 
able to convey its diversified and versatile 
universe.
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Underground collection 
frames are mainly targeted to 
a metropolitan public affir-
ming the identity through a 
nonconformist culture, music 
and the graphic world. It is 
very sensitive to the fusion 
between classic style and am-
bitious innovation. 
Decisive contrasts characteri-
ze the visual communication 
of both frames and institutio-
nal brand.

J Line house brand represents a 
basic collection which is both 
classical and comfortable, time-
less and cheap. 
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Jet Set Group participates to the following international exhibitions:



JET SET GROUP Srl  –  Via Enrico Mattei, 97 – 62012 Civitanova Marche (MC) Italy | T. +39 0733 898660 | info@jetsetgroup.eu
www.jetsetgroup.eu


